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POSITION DESCRIPTION

Position Title: Commercial Marketing Manager			Department: Marketing 
Reports To: Chief Commercial Officer			Supervises:  Contractors and Vendors* 
Employment Type: Full-Time			Classification: Salary + Annual Bonus
Location:  Orlando, FL area / region						       *as needed		
Description completed date:  February 3, 2026
Position Purpose

The Commercial Marketing Manager will serve as a strategic driver of USI's marketing initiatives designed to grow commercial demand, generate qualified leads, and elevate brand authority across key industry sectors. This role will lead the planning and execution of targeted marketing campaigns, content initiatives (including The Unmanned Podcast), and systems that directly support sales pipeline development. 


Major Responsibilities and Duties
Demand Generation & Campaign Execution 
· Plan, execute, and optimize integrated marketing campaigns across digital, social, email, and paid media channels.
· Develop and manage paid advertising initiatives to drive traffic and conversions (Google Ads, LinkedIn Ads, etc.).
· Align campaign strategy with commercial revenue goals and product launches.
· Track campaign performance and analyze ROI; optimize based on analytics and market insights.

Lead Generation and Marketing Automation:
· Build systems to generate Marketing Qualified Leads (MQLs) through forms, landing pages, nurture workflows, and retargeting strategies.
· Collaborate with the sales team to define lead criteria, handoff processes, and conversion tracking.
· Manage HubSpot CRM and marketing automation tools, ensuring campaign workflows, list segmentation, and reporting are functional and effective.  
Content Marketing & Brand Authority:
· Own production and promotion of The Unmanned Podcast, coordinating editorial calendars, guest engagement, and distribution.
· Create and oversee development of YouTube content, including campaign series, tutorials, and storytelling initiatives to grow subscribers and watch time.
· Develop thought leadership content that supports USI’s authority in workforce development, aviation safety, and emerging UAS markets.
· Maintain and execute a robust content calendar integrated with campaign and product priorities.

Vendor, Platform and Project Coordination:
· Own production and promotion of The Unmanned Podcast, coordinating editorial calendars, guest engagement, and distribution.
· Create and oversee development of YouTube content, including campaign series, tutorials, and storytelling initiatives to grow subscribers and watch time.
· Develop thought leadership content that supports USI’s authority in workforce development, aviation safety, and emerging UAS markets.
· Maintain and execute a robust content calendar integrated with campaign and product priorities.
Administrative & Internal Support:
· Support commercial sales enablement by developing marketing collateral and resources for commercial sales team.
· Participate in quarterly planning and support product marketing efforts with messaging alignment.


Success Metrics and KPI’s:  
· Execution and on-time delivery of multi-channel marketing campaigns, landing pages, and lead nurturing workflows across digital platforms that generate Marketing Qualified Leads (MQL’s).  Target = 100 MQL’s per quarter
· Ensure 100% accuracy and execution of HubSpot CRM campaign workflows, data, segmentation, and lead tracking for all active campaigns. 
· On-time podcast production execution while staying on or under budget.
· Increase podcast listenership by 25% quarterly across YouTube and Spotify, with consistent production and promotion of at least 1 episode per week during our active season.  
· Achieve 200% year-over-year growth in YouTube subscribers and maintain an average video watch time of >X minutes.
· Develop and execute 1 integrated marketing campaign per quarter that aligns with product launches and commercial revenue goals.
· Timely coordination and delivery of internal and external vendor assets.

Qualifications
· 4-year college degree in Marketing, Event Management, Communications or Business Administration, or equivalent work experience.
· 3+ years experience in digital marketing or marketing operations.
· Hands-on experience with CRM & marketing automation platforms (HubSpot strongly preferred).
· Strong organizational and project management skills.
· Experience with Podcast and Content Platforms such as YouTube, Spotify, and others.  
· Experience with Canva, Adobe, or other design tools a plus.
· Collaborative team player with excellent communication skills and a positive attitude who loves to contribute, grow, and make an impact! 


Physical Requirements/Work Environment
· Job responsibilities require remote work. 
· Work environment will make heavy use of technology & software designed to increase productivity of marketing, sales and operational support.
· Must be able to hear well and speak clearly to allow efficient phone and virtual communications.
· Must be able to travel upon reasonable notice to numerous domestic locations.


Intent and Function of Position Descriptions

Position descriptions assist organizations in ensuring that the hiring process is fairly administered and that qualified employees are selected.  They are also essential to an effective appraisal system and related promotion, transfer, layoff, and termination decisions.  Well-constructed position descriptions are an integral part of an effective compensation system.

All descriptions have been reviewed to ensure that only essential functions and basic duties have been included.  Peripheral tasks, only incidentally related to each position, have been excluded.  Requirements, skills, and abilities included have been determined to be the minimal standards required to successfully perform the position.  In no instance, however, should the duties, responsibilities, and requirements delineated be interpreted as all-inclusive.  Additional functions and requirements may be assigned by supervisors as deemed appropriate.

Position descriptions are not intended as and do not create employment contracts.  The organization maintains its status as an at-will employer.  Employees can be terminated for any reason not prohibited by law.
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